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Introduction	
#pubarchMED is the hashtag used as brand and social media tag for the project “Public 
Archaeology in the Mediterranean Context”, conducted from November 2017 to April 2021 with 
a postdoctoral contract from GAIN – Xunta de Galicia at the Institute of Heritage Sciences 
(Incipit, CSIC). 

Its main goal is to do a comparative study of archaeological heritage management models across 
the Mediterranean from the perspective of public archaeology. It has three main lines: 
Bibliography, Perception and Impact. During the past months (until the disruption of Covid-19 
restrictions) it made me visit most of the Mediterranean interviewing colleagues and visiting 
sites and museums to better understand how things work. 

Instead of creating new handles for the project, I used my own personal social media, backed by 
a web page for the project that allowed me to get a better reach since the very first moment 
and to follow the reach and impact of the project in the digital media. 

This executive report will show the main data of the coverage during the period of the contract. 

General	insights	
As in many cases, expectations in the beginning of a project are not usually met afterwards. In 
2017 I expected much higher numbers, one of the reasons to use my personal media. I do not 
regret this decision, same way I am proud of achieving these numbers without paying for reach 
or interactions. 

In any case, after the first data I aimed for a reach of a 10% per year in the overall statistics and, 
although some went slightly down, the global outcome has been positive, with high raises and 
easy explanations for the situation. I am satisfied with the result and this will not be the end of 
the project, that will continue for several months, including some of the main outcomes and 
products of the project. Main data: 

Web/Blog: 29 pages, 34 blogs, & 42.098 visits by 14.719 unique users 

Facebook: 77 posts with an average of 416,85 reach; 44,82 interactions 

Twitter: 249 posts with an average of 612,37 reach; 23,73 interactions 

Instagram: 86 posts with an average of 359,72 reach; 47,01 interactions 

LinkedIn: 35 posts with an average of 211,32 reach; 2,54 interactions 

ResearchGate: 59 visualizations & 8 followers 

Google: 1.550 results for “pubarchMED” 

Academia: 4 documents with 108 visualizations 

Digital CSIC: 14 documents with 1.096 visualizations and 1579 downloads 


